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B3 - XabunurtaumoHeH Tpya (moHorpadus)

Topoposa, J1. (2026). TyponepaTopcTBO, 6asMpaHO Ha WHOBALMWU: HOBM NOAXOAN U
NEepCneKkTMBM B CbBPEMEHHUSA TYPUCTUYECKUM MEHUOMKMDBHT. AKageMWYHO W3[aTeNcTBo
,UeHos”, Csuuwos, 2026, c. 232, ISSN 1310-2737, ISBN 978-954-23-2635-9, DOI:
https://doi.org/10.58861/tae.ewc.2026.01

Abstract

This monograph examines the transformation of tour operator activity in the context of
digitalization, changing consumer preferences and increased pressure for the sustainability of
tourist services. The focus is on developing and testing a model for assessing and improving
the effectiveness of innovations in tourist enterprises performing tour operator activity. The
role of technological solutions such as artificial intelligence, big data and digital platforms for
personalizing tourist services and increasing the competitiveness of tour operators is
analyzed. The study is based on a mixed methodological approach (survey, interviews and
regression analysis), with the theoretical basis supported by established models for the
perception and diffusion of innovations. The results obtained show that the application of
innovations and digital technologies in tour operator activity contributes to increasing
efficiency, improving service and creating a higher degree of personalization of tourist
services. It is established that the targeted management of innovation processes leads to
better positioning and strengthening the competitiveness of tour operators in the dynamic
market environment.



The monographic work was discussed at a meeting of the Department of Tourism Economics
and Management at the Dimitar A. Tsenov Academy of Economics - Svishtov with Minutes No.
5/04.12.2025.

5. - NMybnanMKyBaHa KHUra Ha 6asarta Ha 3aWUTEH AUCEPTALUOHEH
TPyA 3a NpUcbXKaaHe Ha obpa3oBaTesiHa U Hay4yHa cTeneH "gokTop"

Topaoposa, J1. YnpaBieHMe HA TbProBCKUA KPeauT OT npeanpuatnuaTa B mebenHusa cektop,
AaHrapg lNMpuHT, Pyce, 2026, c. 205 ISBN 978-954-337-525-7

Abstract
In the conditions of modern economic development, the sale of production through trade
credit occupies a key place in the activities of enterprises in the furniture sector in the Republic
of Bulgaria. The growing importance of deferred payment sales highlights the need for
effective management and monitoring of receivables, with a view to limiting risk and ensuring
stable cash flows.
The study argues for the importance of trade credit as the basis of modern business relations
and as a tool for expanding market positions and increasing the competitiveness of
enterprises. The analysis covers the theoretical aspects of trade credit, methods for planning
and controlling accounts receivable, as well as its practical application in the furniture sector
through situational and financial analysis.
The results show that trade credit is widely used, but its excessive use, combined with
economic instability and reduced consumption, leads to increased intercompany
indebtedness. This necessitates the application of a systematic approach to debtor
management, including an analysis of the financial condition, legal status and market potential
of counterparties.
In conclusion, it is proven that effective management of trade credit, through the application
of appropriate criteria, indicators and monitoring methods, is a key factor for the sustainable
development of enterprises in the furniture sector and for limiting the risks arising from
deferred payment sales.

re-1. Cratum u poknagu, nybnAuMKyBaHM B HayyHM WU3[aHMUA,
pedepupaHn U MHAEKCMPAHU B CBETOBHOM3BECTHM 6a3m AaHHMU C
Hay4yHa MHPopmaLmA.

llieva, L., & Todorova, L. (2023). Role of technological innovation for sustainable management
of tourism organizations. |IOP Conference Series: Earth and Environmental Science, 1269(1),
012038. DOI 10.1088/1755-1315/1269/1/012038



https://iopscience.iop.org/article/10.1088/1755-1315/1269/1/012038

Abstract

The principles of sustainable management are applicable to all sectors, and especially
to tourism, as they relate to the environmental, economic and socio-cultural aspects of the
development of the activity. Tourism and sustainable development are inextricably linked
given that the tourism product is based on the natural resources and the preserved cultural
identity of peoples. Tourism organizations shape their offering by establishing an appropriate
balance between these three dimensions in order to offer an attractive tourism product. This
is possible only by building a system for sustainable development of the tourist organization.
In the present study, the relationship between innovation and sustainable management of
tourism organizations is sought. For this purpose, the possibilities for innovation in the activity
of the tourist organization are presented, the principles of sustainable management of the
organization are clarified and the role of the system for sustainable management is outlined.
As a result of the conducted research, technological innovations are presented that allow
organizations to use resources more rationally and achieve sustainable development.

6-2. Cratum wu poknagum, nybnAuMKyBaHM B HAyyHU WU3[aHUA,
pedepupaHu U UHAEKCUPAHU B CBETOBHOM3BECTHM 6a3um gaHHMU C
Hay4yHa nHopmauyums.

llieva, L., Bozhinova, M., & Todorova, L. (2021). A study of the impact of COVID-19 on tourism
demand. SGEM Conference Proceedings, 21(5.1), Article $21.074.
https://doi.org/10.5593/sgem2021/5.1/s21.074

ISBN 978-619-7603-28-6; ISSN 1314-2704.

Abstract

Covid-19 has turned our world upside down and transformed nearly every aspect of
daily life, business and travel. The COVID-19 pandemic has had severe negative impacts on
human beings in all spheres of economic, social and even geopolitical life worldwide. The
impact of this crisis will be the subject of numerous studies in all fields of scientific research in
the coming years.

According to all official data, the tourism sector is one of the most affected sectors of
the economy. Despite the reported partial recovery in the sphere of tourism revenues in the
period May-September 2020, the tourism industry is far from the reported in recent years’
growth regarding the number of visits and tourism revenues. On the contrary, serious declines
were reported, reaching 80% decline in revenue, compared to 2019


https://iopscience.iop.org/article/10.1088/1755-1315/1269/1/012038
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This study aims to examine the impact of the COVID-19 crisis on Bulgarian tourism and
the behaviour of Bulgarian tourists. To achieve this, a situational analysis of the impact of
travel restrictions on tourists and on the tourism sector in Bulgaria has been made. Changes
in the number of tourist visits to Bulgaria in the period 2015-2020 have been studied. The
study examines the attitudes of Bulgarian tourists and changes in their tourist consumption
during the period of travel restrictions. The obtained results give us grounds to make
recommendations for faster dealing with the losses suffered by the business and the slump in
demand reported by the tourists as a result of the imposed COVID-19 restrictions.

The research importance stems from taking into consideration and reporting the
impact of this large-scale phenomenon in all its aspects, which will allow businesses and
countries to tackle COVID-19 challenges more quickly.

6-3. Cratum un poknagum, nyb6nAuMKyBaHM B HaAyyHU WU3[aHUA,
pedepupaHu U MHOEKCUPAHU B CBETOBHOM3BECTHU 6a3mn pgaHHM C
Hay4yHa nHpopmauyums.

llieva, L., Petrova, M., & Todorova, L. (2023). Application of technological innovations in the
tourism industry. E3S Web of Conferences, 408, Article 01003.
https://doi.org/10.1051/e3sconf/202340801003

Abstract

In the conditions of digitization and ecological transformation of industry and society, studying
the opportunities to apply technological innovations and their impact on the tourism sector
has become a research topic. The directions of tourism business innovations are explored and
the role of technological innovations in adapting the tourism sector to the processes of
transformation and digitalization of society is outlined by conducting a systematic analysis.
The aim of this study is to identify the different approaches to tourism product innovation,
clarify the scope of technological innovation and to present the possibilities of their
application in the tourism sector. As a result of the study the scope of technological
innovations in the tourism sector is outlined and guidelines for their application are proposed
in order to diversify the tourist product and optimize tourism business activities.


https://doi.org/10.1051/e3sconf/202340801003

6-4. Cratum wn poknagum, nybnAuKyBaHM B HaAyyHU U3[aHUA,
pedepupaHu U UHAEKCUPAHU B CBETOBHOMU3BECTHM 6a3m AaHHU C
Hay4yHa uHPopmauyms.

Smokova, M., Bogdanova, M., Parashkevova, E., Stoyanova, M., Krasteva, E., & Todorova, L.

(2024). Gamification in cultural heritage: Best practice case studies from Bulgaria. Retrieved
December 7, 2025, DOI:10.37710/plural.v12i2 2

Abstract

Recently, gamification has gained significant attention. Even fields such as cultural
heritage have not gone unnoticed, and various gamification mechanics have been widely
implemented for different purposes. Bulgaria is among the countries with high interest in the
matter. Although some successful initiatives have been carried out and are still being
implemented, there is a lack of knowledge about what does not work well and why, which will
help stakeholders avoid making the same mistakes in the future. The
article aims to select best practices for gamification in Bulgaria’s cultural heritage. This
purpose is addressed by applying a framework for determining best practice case studies on
gamification in cultural heritage. Based on a set of twelve gamification criteria and nine impact
criteria and by keeping to a three-stage methodology, the first two top-rated case studies have
been selected as best practices and briefly described.

6-5. Cratum wu poknagm, nybnAuMKyBaHM B HAy4yHU U3[aHUA,
pedepupaHu U UHAEKCUPAHU B CBETOBHOMU3BECTHM 6a3m AaHHU C
Hay4yHa nHpopmayus.

Yordanova, Z., Bogdanova, M., Panteleeva, |., & Todorova, L. (2025). Balancing structure and
flexibility: A framework for understanding formal and informal innovation networks. Journal
of Innovation & Knowledge Management, Article 100550.
https://doi.org/10.1016/j.joitmc.2025.100550

Abstract

Understanding the balance between structure and flexibility in innovation networks is
critical for optimizing collaboration, adaptability, and innovation outcomes in increasingly
complex ecosystems. This study conducts an integrative literature review of 136 peer-
reviewed articles from Scopus and Web of Science to systematically examine the
distinguishing characteristics, challenges, and indicators of formality within formal and
informal innovation networks. Formal networks are defined by hierarchical structures,
contractual governance, and regulated communication channels, while informal networks
thrive on trust-based relationships, spontaneous interactions, and social capital. Despite their
differences, both types frequently intersect, shaping innovation performance in
complementary ways. Guided by three research questions, this study identifies (RQ1a) the key


https://doi.org/10.37710/plural.v12i2_2
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characteristics, (RQ1lb) the management challenges, and (RQ2) a set of measurable indicators
of network formality. Findings are synthesized into a conceptual framework that categorizes
formality across four dimensions: structural features, interaction patterns, purpose alighment,
and control mechanisms. This framework offers both theoretical advancement and practical
insights for managing innovation networks, highlighting how different degrees of formality
influence knowledge sharing, governance, and adaptability. By addressing critical gaps in the
literature—such as the dynamic evolution of networks, the impact of digital technologies, and
the emergence of hybrid forms—this study provides a structured foundation for future
empirical research and supports organizations in designing balanced innovation strategies
that integrate the strengths of both formal and informal networks.

6-6. Cratum u poKnagu, nyb/aMKyBaHM B HAy4yHU WU3[AHMUA,
pedepupaHM U MHOEKCUPAHU B CBETOBHOM3BECTHM 6a3m pgaHHM C
Hay4yHa uHopmaumAa.

llieva, L., Bozhinova, M., Todorova, L., & Pavlov, P. (2025). Measuring the innovation activity
of the tourism businesses in Bulgaria. Business Management, 35(1), 87-101.
https://doi.org/10.58861/tae.bm.2025.1.05

Abstract
The implementation of innovations in tourism enterprises is a key factor in increasing their
competitiveness. A challenge for the tourism businesses in Bulgaria is to develop innovative
solutions that will diversify their tourism products, optimize business operations and improve
the overall efficiency of the tourism industry.

The aim of this research is to systematize and interpret theoretical and empirical statements
of innovations in tourism in order to propose and test a model for measuring the innovation
activity of tourist enterprises in Bulgaria and, based on this, to formulate conclusions and
recommendations. This paper examines the scope of innovation activity of tourism
enterprises and measures their innovation activity by means of a proposed model that has
been tested in organizations providing tourism-related services. Research methodology
includes induction and deduction, method of analysis and synthesis, analogy, content analysis,
comparative analysis, survey, etc. As a result of the research, an innovation index is calculated,
using the developed Model for measuring innovation activity in tourist enterprises, based on
the evaluation of seven groups of qualitative indicators, and conclusions and
recommendations are formulated for the promotion of innovation activity in the tourism
sector. The tested model shows that it is possible to measure the innovation activity in the
tourism sector by covering all enterprises offering the main tourism services.


https://doi.org/10.58861/tae.bm.2025.1.05

6-7. Cratum u poKnagum, nybaMKyBaHM B HAy4yHU WU3[aAHMUA,
pedepupaHu U UHAEKCUPAHU B CBETOBHOMU3BECTHM 6a3m AaHHU C
Hay4yHa nHdopmauyms.

llieva, L., Bozhinova, M., Todorova, L., Marinov, M., Ismailov, T., & Spasova, S. (2024).
Festivals: An opportunity for sustainable development of tourism regions. (DecTUBaIN:

BBb3MOXKHOCT 32 YCTOMUMBO pa3BUTHE Ha TYPUCTUUYECKUTE PErMOHHU) Revista de Gestdo —
RGSA, 18(11), e09356. https://doi.org/10.24857/rgsa.vi8n11-069

Abstract

The purpose of this development is to present the opportunities provided by
festivals as organized events for the sustainable development of tourism regions.

The article focuses on several key concepts. First, it examines the role of festivals as
organized events in promoting tourism. Secondly, it is based on thesustainability
principles, balancing environmental, economic and socio-cultural factors. Lastly, itconsiders
event tourism as a significant driver for local development.

An empirical research which includes an analysis of published materials and
documents that study organized events and festivals in particular as part of cultural and
historical tourism was conducted.

Festivals significantly contribute to the sustainable development of tourism regions by
enhancing local cultural identity and attracting tourists. The successful organization of
festivals can strengthen the image of a region, promoting long-term benefits for both the
tourism industry and local communities.

Festivals can serve as strategic tools for sustainable tourism development by
fostering regional cultural identity and attracting tourists. Policymakers and tourism
managers should prioritize festival planning and management as a means to enhance
the economic, socialand cultural sustainability of tourism regions.

The originality of the article lies in its focus on festivals as a unique catalyst for the
sustainable development of tourism regions, highlighting their multifaceted impact on
local economies, culture, and social cohesion. This study provides valuable insights into
how well-managed festivals can enhance the long-term sustainability of tourism
destinations, offering practical guidance for policymakers and event organizers.


https://doi.org/10.24857/rgsa.v18n11-069

6-8. Cratum u poknagum, nybnAuKyBaHM B HaAyyHU U3[aHUA,
pedepupaHu U UHAEKCUPAHU B CBETOBHOM3BECTHM 6asn AaHHMU C
HayyHa MHpopmauua.

Ismailov, T., llieva, L., Todorova, L., & Marinov, M. (2024). Implementing innovations that

provide sustainable solutions in the tourism sector. Revista de Gestao — RGSA, 18(11), e09246.
https://doi.org/10.24857/rgsa.vi8n11-006

Abstract

Objective:The purpose of this development is to present the relationship between
the implementation of innovations in the tourism business and its sustainable development.

Theoretical Framework:In this topic, presents the main concepts and theories for the
scope of innovation activity in the tourism sector. The main types of economic and non-
economic innovations related to the sustainable management of the tourism business are
highlighted.

Method:Qualitative methods, including interviews and observations, were used in
this study. Owners and managers of tourist organizations who are familiar with the
innovative activities of the represented enterprises and can indicate the effect of their
implementation were surveyed.

Results and Discussion:The findings of the study highlight the importance of synergy
between innovation and sustainable management of the tourism business. The study of the
experience of the Bulgarian tourist enterprises proves that the implementation of
innovations provides competitive advantages to the tourist enterprises and contributes
to their sustainable development.

Research Implications:A practical study is carried out, which presents the spread of
innovations in the tourism sector in Bulgaria and proves that they lead to both economic and
non-economic effects related to the sustainable development of the enterprise's activities.

Originality/Value:This study contributes to the literature by presenting the scope of
innovation activity in the tourism enterprise and outlines the relationship between economic
and non-economic innovations. The relevance and value of this research is demonstrated by
addressing the specific topic of innovation in the tourism industry, which is an important
area of inquiry given the dynamic nature of the sector and its significance for economic
development.


https://doi.org/10.24857/rgsa.v18n11-006

6-9. Cratum wu poknagum, nybnAuMKyBaHM B HAy4yHU WU3[aHUA,
pedepupaHu U MHOEKCUPAHU B CBETOBHOM3BECTHUM 6a3mn pgaHHM C
Hay4yHa uHopmaumAa.

Todorov, L., Shopova, M., Panteleeva, |. M., & Todorova, L. (2024). Innovation metrics:
A critical review. Economies, 12(12), 327. https://doi.org/10.3390/economies12120327

Abstract

Innovations are complex phenomena with important impacts on firms, regions, the economy
as a whole, society, and the environment. Measuring innovation is a challenging and time-
consuming task with many problems ranging from the conceptual framework to data
collection and interpretation. The development of the produced variety of single indicators
and multidimensional metrics covers one or more innovation characteristics—inputs, stages,
sources, mechanics, outputs, and impacts. While the abundance of metrics allowed
measurement of many innovation aspects, it also created problems with comparability,
coverage, timeliness, and reliability, making it difficult for academics, businesses and
policymakers to efficiently use the information, perform correct analysis and make adequate
decisions. To address this problem, this article aimed to review the literature, develop
instruments for the structuring and assessment of the innovation measurements, systematize
the variety of metrics, and evaluate their compliance with the requirements of users’ needs
and the quality of statistical information. The literature review identified 23 innovation
metrics and helped create a classification scheme with 11 attributes and a criteria checklist
with seven criteria groups. The results from the application of the instrument for the identified
metrics revealed that they could be divided into three groups: appropriate, needing
refinement, and unsuitable, with the best ones being the European Innovation Scoreboard
and Global Innovation Index. They too showed some data gaps, connected with cultural
environment, sustainability, open innovations, structural changes, and regional development,
thus reinforcing the necessity for further advancement of theory and methodology for
innovation measurement to augment the high-quality macro-information that is readily
available with firm-level qualitative data of the innovation at the place where they emerge.


https://doi.org/10.3390/economies12120327

6-10. Cratum wm poKknagu, nybanKyBaHM B HaAyyHU U3AAHUA,
pedepupaHu U UHAEKCUPAHU B CBETOBHOMU3BECTHM 6a3m AaHHU C
HayyHa MHpopmauua.

llieva, L., Todorova, L., & Ismailov, T. (2024). Impact of the priorities in the European

environmental policy on the development of the tourist ecosystem. BIO Web of Conferences,
114, 01007. https://doi.org/10.1051/bioconf/202411401007

Abstract

With the European Green Deal, the EU aims to implement new growth models that are
climate neutral. Industry and ecosystems in the EU are undergoing a rapid green and digital
transition. Cooperation between industry, public authorities, social partners, and stakeholders
is envisaged in European policies,along the transition path of each ecosystem. In the tourism
ecosystem, eco-entrepreneurship plays a crucial role in promoting responsible travel and
ensuring the preservation of local ecosystems and cultures. One of the key strategies for eco-
entrepreneurs in the travel industry is to constantly innovate and look for new ways to reduce
travel's environmental footprint. To achieve the set goals, the EU focuses on the
implementation of policies that promote the conservation of natural resources, the
preservation of cultural heritage and support for local communities, activities also important
for the development of tourism. The aim of the present study is to present the potential of
European eco-policies and indicators for measuring the effect of their implementation to
achieve the priorities set in European policies and their impact on the tourism ecosystem.

r6-11. Cratum wm poKknagu, nybanKysaHM B HayyHU U3AAHUA,
pedepupaHu U MHOEKCUPAHU B CBETOBHOU3BECTHU 6a3un paHHMU C
Hay4yHa Hopmauua.

Marinov, M., & Todorova, L. (2022). The impact of the coronavirus crisis on revenues

of hotel and restaurant businesses in Bulgaria. Economics. Ecology. Socium, 6(2), 21-28.
https://doi.org/10.31520/2616-7107/2022.6.2-2

Abstract

Introduction. The changes that have taken place in the global economy as a result of
the coronavirus pandemic have had a negative impact on all economic sectors. The most
negative manifestation of this is in the tourism industry. Bulgarian tourism is also among those
hit hard by the crisis. This is evidenced by the many bankruptcies of travel companies and the
reported financial difficulties. Many of the restrictions imposed on tourists when crossing
national borders and the requirements for those wishing to use tourist services are just some
of the reasons for the crisis in the sector. Its deepening is the basis for making
recommendations to correct the situation. The reasons for the current study are the problems
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in the tourism sector and the threatening trends of frequent corporate bankruptcies, as well
as the closure of many tourist sites.

Aim and tasks. The aim of the study is to present the situation in which the economic
entities of the tourism sector in the Republic of Bulgaria operate and to propose solutions for
improving their financial and economic condition. The scope of the study used data for various
indicators (visits of foreign tourists, overnight stays of Bulgarian and foreign citizens, turnover
indices in the sector, etc.) describing the state of Bulgarian tourism for the period 2019-2021.

N6-12. Cratum wm poKknagu, nybanKyBaHM B HaAyyYHU U3AAHUA,
pedepupaHu U MHOEKCUPAHU B CBETOBHOM3BECTHM 6a3mn pgaHHM C
Hay4yHa uHopmaumAa.

Varamezov, L., Petrova. S., Staanev, Y, & Todorova, L. (2025). /nnovation and
sustainable development of European small and medium-sized enterprises in the wood
processing industry. WoodEMA. ISBN 978-953-8446-04-7

Abstract

Innovation-oriented small and medium-sized enterprises play an important role in the
transition to sustainable development of economies, in increasing the well-being of societies
and in adding value in all sectors of the European economy, including the wood-processing
industry. The main objective of this study is to analyze and measure the impact of innovations
introduced by European small and medium-sized wood-processing enterprises on their
sustainable development in the period 2012-2022. The turnover was used as the dependent
variable to assess the economically sustainable development of wood-processing enterprises,
and in terms of innovation, the set of indicators includes “enterprises with new or improved
business processes introduced by type of innovation” and “enterprises with new or
significantly improved products introduced by type of innovation”. The methodological
framework of the study includes the application of the IBM SPSS Statistics software product,
the Excel program, as well as the method of linear regression and correlation. The results
obtained allow the identification of similarities (differences) between small and medium-sized
wood processing enterprises in individual European countries and the derivation of emerging
patterns.



r7-1. Cratum u goknagm, ny6amkysaHu B HepedepupaHu CNUCAHUA C
HAayYHO peueH3upaHe wan nybnuKyBaHU B  pepaKTUPaHMU
KOJIeKTUBHU TOMOBe.

Smokova-Stefanova, M., Bogdanova, M., Parashkevova-Velikova, E., Krasteva, E., Stoyanova,
M., & Todorova, L. (2024). Best practices for gamification in cultural heritage: Bulgarian
experience. E-Journal “Dialogue”, 18(3). https://doi.org/10.58861/tae.di.2024.3.02

Abstract

Gamification has gained significant attention in recent years. Even the cultural heritage has
not been unnoticed and various gamification techniques have been applied for different
purposes. Bulgaria is among the countries with prominent interest in the matter. Although
some successful initiatives have been carried out and are still implemented, there is a lack of
systemised knowledge for what does not work well and why, which will help practitioners,
researchers, public and local authorities in avoiding making the same mistakes in the future.
The objective of the paper is to identify best practices for gamification in Bulgarian cultural
heritage. The objective is addressed by providing a context specific framework for selecting
best practices on gamification in Bulgarian cultural heritage. Based on a set of 12 gamification
criteria and 9 impact criteria and by keeping to a 3-stage procedure, the first two top-rated
initiatives have been selected as best practices and briefly described.

I7-2. Cratun v goKknagu, nybankysaHu B HepedpepupaHu CNUCaAHUA C
Hay4yHO peueH3uMpaHe wau nNybaAMKyBaHM B peAaKTUPAHMU
KOJIEeKTUBHU TOMOBe.

Bozhinova, M., llieva, L., Todorova, L., & Pavlov, P. (2022). Bulgarian tourism during the
CoVID-19 crisis. SWS Journal of Social Sciences, 9(1).
https://doi.org/10.35603/sws.iscss.2022/s03.026

Abstract
COVID-19 put the world and tourism in a situation that had not been predicted even by the
most pessimistic forecasts of either theoreticians, or the people directly involved in tourism
development. Hence the need of theoretical research of the issue and of didactic and
methodological knowledge to disseminate the findings of such research into practice. The
impact which crises have on tourism development is the subject of research for a number of
Bulgarian and foreign authors. Currently, however, there seems to be no large-scale scientific
or practical research into the impact which the COVID-19 crisis has had on Bulgarian tourism
or the behaviour of Bulgarian tourists, so as to give specific recommendations how to deal
more quickly with the negative effects from COVID-19 on the tourism business or on tourists.
The research paper is upto-date as it is studies the impact of the COVID-19 crisis on Bulgarian
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tourism and gives major recommendations how to deal with the negative effects of COVID-19
faster to both businesses and tourists.

r7-3. Cratum u goknagm, nybamkysaHu B HepedepupaHu CNUCAHUA C
HAay4YHO peueH3upaHe wuaM nybAuKyBaHUM B  pepaKTUpPaHM
KOJIeKTUBHU TOMOBe.

Marinov, M., & Todorova, L. (2020). Effects of the COVID-19 impact on the tourism sector in
Bulgaria. Izvestia Journal of the Union of Scientists — Varna. Economic Sciences Series, 9(2),
68-75. https://doi.org/10.36997/1JUSV-ESS/2020.9.2.68

Abstract

The negative consequences of the Covid-19 pandemic are significant and cover all sectors of
the economy, with the biggest impact on the Tourism sector. Some of the impacts are related
to the growth of the registered unemployed, the financial difficulties of the enterprises and
the impossibility to carry out economic activities due to the decline in the interest of tourists
in travel and leisure. It is necessary to derive a set of measures to deal with the complicated
situation of the enterprises in the tourism industry, which will quickly overcome the critical
situation for the sector.

I'7-4. Cratn v goKknagu, nybankysaHu B HepedpepupaHu CNUCAHUA C
Hay4yHO peueH3upaHe wau nNybaAMKyBaHM B peAaKTUPAHMU
KOJIEeKTUBHU TOMOBe.

Nnuesa, /1., & Topgoposa, /1. (2019). U3cnegBaHe NoTeHUMana 3a pPa3BUTME Ha Typu3ama B
[yHaBCKua Typuctmyeckun pamoH. Eastern Academic Journal, (3), 6—18. ISSN 2367-738X

Abstract

Over the past fifteen years, the Danube River Region, the most international river basin
in the world, has become almost entirely a territory of the European Union (EU). The region is
a priority not only in European strategic documents, but also in national and regional strategic
documents, as its development potential has been assessed, especially in the municipalities
along the Danube River. The Bulgarian part of the river basin falls into the areas with
predominantly rural municipalities with underdeveloped industrialization, deteriorated
transport infrastructure and an age structure of the population. These are a small part of the
socio-economic problems in the region, which pose a number of challenges to the full use of
the river in an economic aspect. An alternative to this trend is the development of new
economic activities that would attract interest in the Danube region. Tourism has the potential
to improve the situation in the region, and with its development to cause diversification and
improvement of the economic structure in the Danube region of Bulgaria. The aim of this
paper is to examine the potential for tourism development in the Danube region. To this end,
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the main priorities for tourism development in the Danube region are presented and the state
of the main implementation factors that influence its development is assessed.

['7-5. Cratun u goknagu, nybankysaHu B HepedepupaHu CNUCaAHUA C
HayyHO peueH3upaHe UAM nNybAMKyBaHM B  pPepaKTUPaHU
KOJIeKTUBHU TOMOBe.

TopopoBa, /1. (2025). U3KycTBEHMAT UHTENEKT B XOTennepcTBoTo. bpaHa bbarapusa —
rocTonpmMemcTBO B YeTUpWU ce30Ha C GOKyC: 34paBeH, Ae/0BM U pa3BieKaTeNeH TYPU3bM.
CoopHUK aOoKnagu oT tobuneeH AuckycMoHeH dopym (pp. 105-114). YHuBepcuTeT 3a
HaUMOHA/IHO 1 cBeTOBHO cTonaHcTBo (YHCC)

Abstract

This paper aims to examine the impact of artificial intelligence (Al) on the hospitality
industry, focusing on the potential benefits, technological applications and challenges facing
the sector. Based on a literature review, analysis of existing data and practical examples from
the industry, it aims to show how Al has the potential to transform customer service,
operational efficiency and hotel management, while highlighting the need for careful planning
of activities and staff relief.

[7-6. Cratum n goknagm, nybamkyBsaHu B HepedepupaHu CNUCAHUA C
HAay4yHO peueH3upaHe wan nybaMKyBaHM B  peAaKTUPAHMU
KOJIeKTUBHU TOMOBE

TopopoBa, J1. (2024). Bwv3delicmeue Ha ¢hopmanHume U HepOPMAAHU MPexuU Bbpxy
UHOBAUUOHHUMeE npouecu 8 mypusma. Akagemn4yHo nsgartencrso ,LleHos”. ISBN 978-954-23-
2493-5.

Abstract

The implementation of innovations in the tourism sector is an increasingly discussed topic, but
the impact of different formal and informal networks on innovation processes in tourism is
poorly studied. Every innovation is a kind of engine provoking a change in the appearance of
the tourist product, respectively the tourist enterprise. In most cases, innovations introduced
by SMEs are mainly experience used by 106 competences and know-how external to the
industry, refracted through the prism of tourism, which lead to an increase in the
competitiveness of enterprises and growth of their productivity. The present development
aims to present the role of formal and informal networks in the development of tourism
business.



I7-7. Cratun v goKknagu, nybankysaHu B HepedpepupaHu CNUCaHUA C
Hay4yHO peueH3uMpaHe wau nybaAMKyBaHM B peAaKTUPaAHMU
KONIeKTUBHU TOMOBe

Marinov, M., & Todorova, L. (2022). The impact of the coronavirus crisis on revenues of hotel
and restaurant businesses in Bulgaria. Economics, Ecology, Socium, 6(2), 21-28.
https://doi.org/10.31520/2616-7107/2022.6.2-2

Abstract

The changes that have taken place in the global economy as a result of the coronavirus
pandemic have had a negative impact on all economic sectors. The most negative
manifestation of this is in the tourism industry. Bulgarian tourism is also among those hit hard
by the crisis. This is evidenced by the many bankruptcies of travel companies and the reported
financial difficulties. Many of the restrictions imposed on tourists when crossing national
borders and the requirements for those wishing to use tourist services are just some of the
reasons for the crisis in the sector. Its deepening is the basis for making recommendations to
correct the situation. The reasons for the current study are the problems in the tourism sector
and the threatening trends of frequent corporate bankruptcies, as well as the closure of many
tourist sites.

The aim of the study is to present the situation in which the economic entities of the
tourism sector in the Republic of Bulgaria operate and to propose solutions for improving their
financial and economic condition. The scope of the study used data for various indicators
(visits of foreign tourists, overnight stays of Bulgarian and foreign citizens, turnover indices in
the sector, etc.) describing the state of Bulgarian tourism for the period 2019-2021.

The processed data given an idea of the current state of the tourism sector in the
Republic of Bulgaria. The study is a corrective to the problems in the industry, which are
provoked by changes in the visits of local and foreign tourists. Based on the analysis, a set of
recommendations were made to improve the state of the sector: achieving sustainability of
tourist visits; stricter requirements for transport companies; provision of financial assistance
by the government; opportunities to use the interest-free grace period for received loans; and
establishing Bulgaria as a safe destination.

The conducted situational analysis of the hotel and restaurant business in Bulgaria for
the period 2019-2021 is the basis for making several recommendations aimed at stabilizing
the sector. Some of them are related to: financial support for the tourism business given by
the state; reducing the rate of tax due; ensuring an interest-free grace period for loans from
financial institutions; providing opportunities for using funds under various programs for the
implementation of innovations in the activities of tourism companies in order to increase their
competitiveness and bring them into a state that meets national and world requirements for
tourism business.


https://doi.org/10.31520/2616-7107/2022.6.2-2

I'7-8. Cratun u goknagu, nybankysaHu B HepedpepmupaHu CNUCaAHUA C
HAay4yHO peueH3uMpaHe wau nybaMKyBaHM B peAaKTUPAHMU
KOIeKTUBHU TOMOBeE

Topoposa, /1. (2021). AuHamuKka 8 3aemocmma Ha nezsnoeama 6a3a no bvbazapckomo
YepHomopue 3a nepuoda 2019-2021 2. AkagemunyHo nsgatencreo ,LleHos”. ISBN 978-954-23-
2069-2.

Abstract

The changes in the occupancy of the bed base for the period 2019-2021 are mainly due
to the global health pandemic, which had a negative impact on the tourism business. The crisis
in the industry has led to serious financial consequences for tourism entrepreneurs. The
development of the sector depends on the analysis of its current state as a result of the
measures and actions taken and the future behavior of the stakeholders towards its
sustainable revival and progress.

I7-9. Cratum u goknagu, nybamkysaHu B HepedpepupaHu CNUCaAHUA C
HAay4yHO peueH3upaHe wan nybAMKyBaHM B  peAaKTUPAHM
KONEKTUBHU TOMOBE

Topoposa, /1. (2025). TypucTUYECKN areHuuu OT C/eABallo MnoKoseHue: M3nossBaHe Ha
TEXHO/I0MMM 3@ NEPCOHANUINPAHN N aHTAKMPALLN TYPUCTUYECKUN NpPEeXMBABaAHMA. B TypusmbT
M HoBaTa peanHocT: M3BecTma Ha KaTteapa ,,MKOHOMUKA U ynpaBaeHue Ha Typuama“, Tom | (c.
78-84). N3patencteo »HaykKa n MKOHOMMKA" - ny - BapHa.
https://doi.org/10.56065/TNR2025.78

Abstract

In response to the dynamically changing tourism industry, travel agencies are adopting
innovative approaches in line with changing consumer demands and technological
advancements. This paper aims to examine the innovative technologies implemented by TAs
that are transforming the sector, focusing on the integration of artificial intelligence (Al), the
adoption of sustainable practices, the implementation of subscription-based models, the use
of user-generated content (UGC) and an emphasis on travel experiences. Based on
international and Bulgarian sources, the analysis highlights the importance of innovation in
increasing operational efficiency, customer engagement and competitiveness in the tourism
market.
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r9-1. Cryaun, nybnukysaHm B HepedepupaHn CNUCAHUA C HAYYHO
peueH3MpaHe wuAuM nNybaAMKYBaHU B pPeAaKTUPAHU KOJIEKTUBHMU
TOMmoBe

boxuHoBa, M., Unuesa, /1., Topgoposa, /1., & MNasnos, M. (2025). MHosayuume — pakmop 3a
KOHKypeHmocnocobeH mypusom 8 bvazapus. AnmaHax ,HayyHu mscnegsaHus“, (33). 7-44.
CtonaHcka aKagemua ,A. A. UeHos” — Csuwos. https://almanahni.uni-
svishtov.bg/title.asp?title=3085

Abstract

In order to realize the potential of the Bulgarian tourism sector, tourism enterprises in our
country must adapt their activities and strategies to the changed consumer preferences and
global trends in tourism. Therefore in order to be competitive in the global tourism market, it
is necessary to increase their innovation activity, respectively to implement different types of
innovations. This is of essential importance for the stabilization and sustainable development
of the tourism business. The purpose of this paper is an empirical study of the innovative
activity and activity of tourism enterprises in Bulgaria and the opportunities that innovations
provide for the development of competitive tourism.

The main research thesis is that the implementation of innovations leads to the optimization
of business processes in tourism enterprises and increasing the competitiveness of the
individual tourism enterprise and the entire tourism sector. As a result of the research, all the
tasks set have been achieved, namely: the innovative activity of Bulgarian tourism enterprises
has been studied; the state of innovation activity in the tourism sector in Bulgaria and
consumer attitudes towards innovation have been studied; the impact of digital and
environmental innovations on consumer behavior and business decisions in tourism has been
determined; the challenges and barriers to the implementation of innovations in the tourism
sector in Bulgaria and key opportunities for increasing its competitiveness have been
identified.

r9-2. Crygun, nybamkyBaHmn B HepedepupaHu CNUCAaHUA C HAYYHO
peueH3upaHe wan nybAMKyBaHM B peAaKTUPAHU KOJIEKTUBHU
TOMmoOBe

BoxknHosa, M., Ununesa, /1., Togoposa, /1., & MNasnos, M. (2022). CbCTOAHUE U Bb3MOXKHOCTU
33 pa3BuTME Ha bObarapckua Typusbm B ycsioBuATa Ha COVID-19. AnmaHax ,HaydHu
nscneasanua®, 30(1), 183-213. CronaHcka akagemua ,[. A. LeHos” - Csuuios.
https://dlib.uni-svishtov.bg/handle/10610/12
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Abstract

The COVID-19 virus, which emerged as a virus, has grown into a social and economic disaster
after the restrictive measures taken in all countries. Tourism is one of the sectors most
affected by the pandemic, as the measures introduced to contain the virus have led to an
almost complete shutdown of tourism activities around the world. In this sense, the purpose
of this study is, based on a study of the impact of the COVID-19 crisis on Bulgarian tourism and
the behavior of Bulgarian tourists, to identify opportunities for overcoming the consequences
of the crisis and to outline guidelines for its development. The main research thesis is closely
related to the purpose of the study and defends the author's views that the recovery of
Bulgarian tourism in the conditions of COVID-19 is possible only by taking specific measures
based on an in-depth analysis of the state of the tourism business and taking into account
consumer attitudes towards the consumption of tourism services in the conditions of COVID-
19. Consumers of tourism services in Bulgaria are surveyed using a survey method. All tasks of
the study have been achieved, namely: the theoretical framework for crisis management in
tourism has been studied; the state of Bulgarian tourism in the conditions of COVID-19 has
been analyzed; the current fiscal and social measures for the recovery of the tourism sector
have been reviewed; attitudes towards the consumption of tourism services in the conditions
of COVID-19 have been studied; Opportunities and recommendations have been identified for
the tourism business to cope with the consequences of the COVID crisis.

r10-1. NMNy6amnKyBaHa rnaBa OoT KONEKTUBHA MOHOrpadus

boxuHosa, M., Ununesa, /1., Togoposa, /., lNasnos, l1., KOHCTaHTUHOBA, n., & KpbcTaHosa, B.
(2024). NoBulaBaHe KOHKYPEHTOCNOCOOHOCTTa Ha TYPUCTUYECKMA CEKTOP B Bbarapusa upes
BHeApABaHe Ha MHOBauuW. AKageMuyHo usgatencteso ,LeHos”. ISBN 978-954-23-2521-5,,
FnaBa nbpBa v (naBa yeTBbPTA
https://www.igi-global.com/chapter/eco-friendly-dairy-products/380608

Abstract

The tourism industry in Bulgaria has significant potential for growth and development,
driven by the rich cultural heritage, diverse natural resources and the country's favorable
geographical location. In the conditions of increased competition in the international tourism
market, the sustainable development of the sector requires the active implementation of
innovative practices and modern technologies. European and global experience shows that
innovation is a key factor in increasing the competitiveness, efficiency and adaptability of the
tourism business.

The object of this study are tourism enterprises in Bulgaria, providing basic tourism
services, and the subject covers their innovation activity and the scope of their innovation
activities. The aim of the study is, based on theoretical and empirical analysis, to identify the
opportunities that innovation provides for the development of a more competitive tourism
business. To achieve the goal, tasks related to the study of innovation activities in tourism
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enterprises, analysis of the relationship between innovation and competitiveness,
development and testing of a model for measuring innovation activity, as well as assessment
of the impact of innovations on key processes in tourism - digitalization, greening, crisis
management and development of cultural tourism have been formulated.

The research methodology is based on a combination of an inductive and deductive
approach, analysis and synthesis, content analysis, comparative analysis and a survey. Two
online surveys were conducted using Microsoft Forms in the period June - July 2024 - one
among representatives of the tourism business, and the other among users of tourism
services. The data were processed and analyzed using Microsoft Excel.

The empirical base includes 116 representatives of the tourism sector (hoteliers,
restaurateurs, tour operators, travel agents and event organizers) and 226 users of tourism
services, with wide territorial coverage. The results obtained confirm the research thesis that
the implementation of innovations contributes to increasing the competitiveness of tourism
enterprises by improving the quality of services, optimizing business processes and ensuring
a better customer experience. In conclusion, it is emphasized that the successful integration
of innovative practices and technologies is a key factor in strengthening the positions of the
tourism sector in Bulgaria in the global tourism market.

r10-2. NMy6anKyBaHa rnaBa oT KONEKTUBHA MOHOrpadus

llieva, L. M., Procenko, Y. V., Todorova, L. K., Spasova, S. P., & Chumikova, S. Y. (2022).
Innovative solutions through digitalization of the tourism business as a result of the COVID-19
pandemic. In Digital Technologies and Institutions for Sustainable Development (pp. 467—
470). Advances in Science, Technology & Innovation (ASTI). https://doi.org/10.1007/978-3-
031-04289-8 79

*UHupeKcnpaHa

Abstract

The COVID-19 virus, which emerged as a virus, has grown into a social and economic
disaster after the restrictive measures taken in all countries. Tourism is one of the sectors
most affected by the pandemic, as the measures introduced to contain the virus have led to
an almost complete shutdown of tourism activities around the world. In this sense, the
purpose of this study is, based on a study of the impact of the COVID-19 crisis on Bulgarian
tourism and the behavior of Bulgarian tourists, to identify opportunities for overcoming the
consequences of the crisis and to outline guidelines for its development. The main research
thesis is closely related to the purpose of the study and defends the author's views that the
recovery of Bulgarian tourism in the conditions of COVID-19 is possible only by taking specific
measures based on an in-depth analysis of the state of the tourism business and taking into
account consumer attitudes towards the consumption of tourism services in the conditions of
COVID-19. Consumers of tourism services in Bulgaria are surveyed using a survey method. All
tasks of the study have been achieved, namely: the theoretical framework for crisis
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management in tourism has been studied; the state of Bulgarian tourism in the conditions of
COVID-19 has been analyzed; the current fiscal and social measures for the recovery of the
tourism sector have been reviewed; attitudes towards the consumption of tourism services in
the conditions of COVID-19 have been studied; Opportunities and recommendations have
been identified for the tourism business to cope with the consequences of the COVID crisis.

I10-3. MNy6anKyBaHa rnasa OT KONEKTUBHA MOHOrpadms

llieva, L., Todorova, L., Bozhinova, M., & Marinov, M. (2025). Research on consumer attitudes
towards innovation in tourism. In 9th International Thematic Monograph: Modern
Management Tools and Economy of Tourism Sector in Present Era (p. 33).
https://doi.org/10.31410/tmt.2024-2025.33

Abstract

The development of tourism is related to the need to manage tourist destinations. The tourism
business faces questions related to establishing the preferences of tourists and identifying the
motives that prompt them to choose. The answers to these questions are contained in the
consumer behavior and preferences of tourists, the resource endowment of the region, the
attractiveness of the territory, the complex product offered and organizational determination.
The aim of the scientific research is, based on an empirical study of the state of the tourist
destination Bulgaria, to outline the existing problems and the complex of strategic
management solutions related to the possible prospects for sustainable development of
Bulgaria and its establishment as a year-round tourist destination with numerous natural and
anthropogenic features suitable for the development of various types of tourism. The tasks
set by the authors include: highlighting the features of the tourist destination and its
management; revealing the influence of tourism policy on the development of the tourist
destination; assessing the state of the tourist destination Bulgaria through the prism of
tourists, experts from regional/municipal administrations and local tourist organizations;
formulating proposals for solving the revealed problems of the destination through its
adequate management. The preferences of tourists were studied using a survey method and
the motives motivating them to make a choice were identified. Within the framework of the
survey, which was conducted in the administrative districts of Dobrich, Burgas, Veliko
Tarnovo, Gabrovo, Plovdiv and Pazardzhik, representatives of the district and municipal
administrations and associations working on tourism issues on the territory of the Republic of
Bulgaria were also surveyed.
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